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Overview

Why This Report, and Why Now?

DNN / DotNetNuke has proceeded through a significant metamorphosis since its indeptipears

aga Thisseries otransformatiors continues. Some of these changes arertbemal kinds of iterative
developments irffeatures and functionality native tmftware productdevelopmentas it matures and 4
the state of technology advance®©ther clanges are to markets served by the product, the business
structure of the company producing the produeind the dramatic transition frorafull opensource

platform to a hybrid opersource/paid software model, and now, most recently, to an open
source/paidsoftware/installed/service model.

Throughout all of this, each of us in the community have collected anecdotes and personal opinions
regarding the impacts of thes&d y 3 S & @ .dzi alF ySOR2GlIf SOARSYyOSé¢ Aa
narrow, and forum and social media posts are either squelched by marketing and media teams or

enflamed by the virtual distances and anonymity of internet avatars and user names.rtirtiséyp are

not data.

So weset out to collect real data.

To the best of our knowledge, no survey of this kind has been attempted efartjust within the
DNN / DotNetNuke communityout in the broader market for Content Management Systems (CMS).
We think that this is reason enough to attempt it.

CdzNIKSNE ¢S GKAYy1l GKFG AG gAft tarhtindimatideidehsly G2 RA A
obtained througha listing of release notesbut howthe changes are impacting the community of
peoplewho work with the product and own the sites themselves.

Since this appears to be something new, that very newness shapes this first survey and report. Itis a
yardstick telling us where we are now. Since DNDbtNetNuke (and now EVOQ) Ha=en very

recently rebranded, segregated, and further divided into additional niches, now seems the perfect time
to set the measurement so that future efforts can compare to something before the full impacts of
these recent major changes siimk

Open Source Report Availability

This report represents a significant effort for our teanhisTdocumentand all of its contents remain
copyright PowerDNN and AppZone. However we think that the information and recommendations will
benefit the community as a whole and warramnement and discussion. Permission is hereby granted
to cite, quote distribute,and / or utilize the images and unaltered data con& herein, as elements or

in their entirety, internally or externallyif and only if proper attribution is given as fols:

G5bb k 520GbSidbdlS {GFGS 2F GKS /a{ wSLEZ2NI Hnmo®
t26SNBEbb®O2Y YR ! L2y Sod2Ys [ tf NAIKGE NBASND
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Methodology

We constructed a survey based upon claasirdata
collection techniques. The survey was intentionally DNN / DotNetNuke - What does it mean to you and
limited in scope to increase participation andpmvide your business?

This is a very brief. anonymous sunvey of the DNH / Dothethuke Community of developers, users

data that might produce actionable results. Significant| e s conen cesion sicoumes ashot e e conmum o pir

. Help us all und d the ity better through real research

emphaSIS was given to the current SCOpe Of the The anonymized results will be used in research and articles produced for informational purposes 5

only (not for sale). Your resp will be pletel domized and mixed in with the respenses
H H of many others in reports, articles. and other content. Mo personally identifiable information will be

marketplace, the penetration of theroduct into the ol s v s 3 Copy ofh g rapor <or arocty o ya (8 OFT 1 8 o s o
the survey)

community, and, most importantlyhe satisfaction of You do ot e o anceer ovry qusstion (ol the st one i requied) and you can g back and
change your answers up until the time you click "Submit” at the end of the survey.

the community with the product as a whole. Thinkof i as  stte of e U roor for tho DN/ Doletuke communiy

This survey is sponsored by Perigon Networks (PowerDNN.com, AppZone.com) but will enly be
used for research and statistics

Every product or service has holes and failings. ThiS i$ .
assumed to be axiomatic. S0 great effort was attem g O e i T s i o e b e o v s

- . . . . . describes what you do related to the use, function, or development of DNN / DotNetMNuke site of all
to avoid leading questisor to incite particular o o
responses or feelings toward any perceived asset or | © oeswe eestreics)

) Senvice Provider / Consultant

) Project Manager

debit. Rather, it was intentionally designed to be genefal o e
and broadto measure the overall satisfaction with the [ © coenceao

product, and to allow the community to offer any praise ;j};?“‘e*f@g:;"”ﬂ
suggd GA 2y X 2NJ O2YLX F Ay (d @2|tcdzytrPNRf & o6& F@2ARAYI dal &
for the input, but giving an opportunity to do so at the

same time.

This is not an easy trick.

But we lelieve that the results show sonsiccessesWe tip our hato Fredrick Reichheld é¢farvard,
whose groundd NB I { Ay3 NBaSFNOK 2y (GKS OéapfaiitSuslibad JeF T Oz di 2 ¥
guided ourmethodology

Survey Platform

Even though DNN / DotNetNuke hasavailablesurvey componentthe act of using it might have

skewed the resultssawell. We therefore chose to uagperceived neutral survey platformGoogle

Survey The survey was delivered in neutral colors not affiliated with any major hosting or CMS platform
in standard sasseriffonts with limited styles.

In the Recommendationsection of this report we suggest potential additions and changes for future
versions of this survey and report.
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The Data Set

A survey wasreated andbffered to the erire DNN / PDI;!:!E%KE‘ E!}!TN

DotNetNuke communityRespondents were promised

anonymity and our commitent to this remains. L e b O

However, respondents were given the option of pelietiuke eesysiem 6
requesting the full report once it was completed. o ot o o e e s s e et 0

« You can find the anonymous survey on this page
« Paost, emall, link, tweet, share it with others who know DNN

PowerDNN currently hosts a large percentage of the § = _ _

. . Five minutes of your time has never been so important to help the CMS you love.
DNN / DOtNetNUke Sltes In use tOday, bUt We Your thoughts matter. You will have the option to have the complete report sent to you
considered that pollingnlywithin our immediate v
customer base might inject a bias into the results. As
such, we ensured a fairer sample distribution by the
following:

our address book

9 Industry partners with larggommunityemail
distribution bases were contacted aasked to
participate. These external partners combined
to distribute >50k invitations to the survigytheir normal newsletter/email campaigns

91 Invitation posts were made in DNN / DotNetNuke user groups covering more than a dozen
geographic regions ifixdanguages. The survey was in English only, but the invitations and basic
instructions were in native tongues.

9 Invitation posts were made in several industry forums, inclutimge ofseveral INET Interactive
properties (e.g., WebHostingTalk, WHIR).

1 We had collected a set of approximately 8k unique contact email addresses at Microsoft and
ASP.NET user events and conferences. Email invgtagoa sent to these lists.

1 Social Media invitation posts.§.,Facebook, Linked|l Twitter) were broadcast ot the
community in the normal fashion.

unsubserbe from this list  update subscription preferences

All of the above were allowed to run independently for two full weeks and accounteeb886 of
responses in our sample set (M=3@8ipr to any internal outreach efforts

Subsequent to that twaveek period, weemailed an invitation to our internal list of customers.
PowerDNN hosts significant percentage of the DNN / DotNetNukesiive today ést.~27%).
Approximatdy 5.4kof thosecustomers have opted in to receiving emails from PowerDNN that are
unrelated to the function of their account. Emailirveyinvitations were sent and the data was
collected from all sources for another two weeks.

Thetotal setof emails hachn average open rate of approximately 8%. Tpady posts ended up being
a smaller pation of the total number of valid results receivBd 4 dzZ33SadAy3a +y a2LISy (2
conversion rate of ~12.5% (~0.75% of the total).

201310-24 ¢ DNN/ DotNetNukeState of the CMS Survep13
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Data Statistics
Total number of valid survey responses received: M=595

Total survey questions: 20

Total number of potential data points: 11,900

Total number of actual data points: 11,778 (122 questions not answered) = 98.97%
Survey confidence level: 95%

Margin of error: +/- 4%

The Results

The following is a complete set of raw, Hayvel answers and limited analysiResults are grouped by
type and questions were designed for confirming responses throughout. As such, the results are not
listed in the same order as they appeared on the survey.

In addition, the results of certain questions have been combined singevieee either confirming

guestions or supplemental questions designed to go together. For example, responses identifying

competitive platforms have been combined with the resultsof-Be§ FAYA G A2y ad 2F a2 G KSNE
homogenous result of value and temove question bias.

Additional analysis and insights can be obtained through comparativendimtag within the raw data
set which may yield additional information going forward.

Demographics i Who Answered the Survey?

Q: How are you related to the use or production of DNN / DotNetNuke projects /
websites? *

TIP: We all wear lots of hats these day and do lots of different things, but pick the one

item that best describes what you do related to the use, function, or development of DNN
/ DotNetNuke sites of all kinds.

a 1.5% Host/
Infrastructure

{ © 7

&
Developer ,

Designer

32.9% |} 10.4%

C- Level
Manager

Website Owner

o 19.5%

*Note:¢ KA&a gl a GKS 2yfe& aNBIljdANBRE ljdzSadAaz2y o wSalLRy
guestions. Given this, th#ata pointresponse ratef 98.97%was very high.
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Q: How are you involved in the decision to use a specific platform for a project?

TIP: Some people choose a project, others have projects foisted upon them. What is
your part in the process to choose a development platform most of the time?

1.7°o

Use Existing
Technology

Reccomenders

2 9%
Custom:rn;?slra?er 43- 4%
The Only
Decision Maker
ALt
2 24.0%
Opinion Others

Choose On the Decision Team

Solicited - Influencer

Q: What is the average size of the projects you and / or your team work on?

TIP: Whether you have one site or many, or work on / consult on one project or many,
please still answer this question with your best guess. Think about the size of the
project overall, from concept and design through production and implementation. Even
though the answers are denominated in US dollars, we understand that many of you are
overseas and that currencies fluctuate. For the sake of this survey, we are looking for
general ideas so treat US Dollars, Euros, UK Pounds, and AU Dollars as equal to make it
as easy as possible.

5.606 220
8.4% m Less Than $2000
= $2000 - $5000
\‘\ . $5000 - $10,000
13.2% $10,000 - $25,000

m $25,000 - $50,000
= $50,000 - $100,000
m Over $100,000

19.8%

201310-24 ¢ DNN/ DotNetNukeState of the CMS Survep13
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Q: How many total projects do you and / or your team work on per year across all
platforms?

TIP: This should include new sites and large refurbishments, but not simple site
maintenance. It should also include projects utilizing all platforms (not just DNN /
DotNetNuke).

m 1 project
= 2 to 3 projects
3 to 5 projects
6 to 10 projects
m 10 to 20 projects
= More than 20 projects
m Prefer not to answer

Marketplace Use of DNN / DotNetNuke
Q: How do you use DNN / DotNetNuke?

TIP: How do you most often use the DNN / DotNetNuke platform now (as opposed to how
you might have used it in the past and discounting how you might use it in the future)?

0.2% .20 2.0%

14.5% 1.8%

2.7% = Blogs (sliver 0.2%)

\ = Intranets
N/A (incl. no answer)

Other
m Primary Pulbic Websites
= Secondary Public Websites
m \Web Deveopment Platform

Of special note is that there is a surprisingly strong biaotase DNN / DotNetNuke as a blog
platform. Only one respondent (0.2%) indicated that this was a primary utilization of the product.

201310-24 ¢ DNN / DotNetNukétate of the CMS Survepl3




US 877.604.3837 1 EU +44 (0)20 7193 48521 AU +61 2 8011 3493
Sales@PowerDNN.com
1001 N. Fort Crook #145 Bellevue, NE 68005

Q: As a percentage, how many of these (your) projects are on the DNN / DotNetNuke

platform?
0.0% 3.0%
= 0to 10%
= 10 to 25%
25 to 50%
50 to 75%
m 75 to 90%

= 90 to 100% (zero respondents - 0.0%
= No answer

12.8%

7.4%

Of special note is that zero respondents (0.0%) indicated that DNN / DotNetNuke was utilized more than
90% of the time.

Marketplace Perception of DNN / DotNetNuke

Q: When you think of DNN /DotNet Nuke, what mar ketplace Asweet
first?

TIP: When making the choice about what platform to use for a project, what kind of

projects -lar@i memMm®mot o use DNN / Dot Net Nuke (sel ect

1.0% 0.2% 6.4% = Blog

6.4% = Company Intranet
e-Commerce
Enterprise Public Site

m Media Delivery

= Nothing in Particular

m Other

m Personal / Micro Business Site

5.0% w Small Busienss / Brochure Site

m Web Application Development Platforn
4.7%-1.3% = No answer

18.5%

Once again, there is stromgsistance to using / considering DNN / DotNetNuke as a blog platform. Only
2yS NBALRYRSY(d onow:0 O2yaAiARSNBR o6f23 +ta | aasSSi
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Q: What is your favorite attribute or feature of DNN / DotNetNuke?

TIP: Tell us very briefly about your favorite (one) thing. There is no wrong answer.

The following are representative composite samples from the data set, corrected for grammar and
redacted for personally identifiable information.

“Real content “Based on .NET/ 1

“Userroles.”

management.” sqQL.”

“Basically, it's that

I'm familiar with it. “The Customization
“I love the ability to '
v DRl S of the system, is a

drag and drop other frameworks . .
. great selling point
modules and easily have the same set .
when presenting

move them from of functionality but 5 -
page to page.” DNN "makes sense” NN as a E atform

to me at this point

»n

Community / “Many / custom !Bemg al?le to
open-source ” quickly build and
. s e i modules. . i
version is critical. deploy solutions.

The most prevalent responses wesith regard to Microsoft / .NET platform, module availability,
security / user roles, and personal experience / familiarity with the product.

Q: How important is DNN / DotNetNuke to you and / or your business?

TIP: This is atough question, but give it atry. To the best of your ability, tell us
specifically how important the DNN / DotNetNuke platform is to your business right now
as awhole?

3.0%2.0%1.8%

7.4% = Very Important
= Important
20.7% Moderately Important
Not Very Important
= Not Important
= | Do No Know How to Answer

m No Answer

201310-24 ¢ DNN / DotNetNukétate of the CMS Survepl3
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Q: What makes you or your organization sometimes chooses NOT to use or

recommend DNN / DotNetNuke?

TIP: In a short paragraph or a simple listing of words, tell us why you and / or your

company sometimes choose to NOT use DNN / DotNetNuke. If you cannot think of

anything or if specific reasons seem inapplic@ahple
as your answer.

The following are representative composite samples from the data set, corrected for grammar and

redacted for personally identifiable information.

“Too complicated. “The lack of design “Lack of
Dependent on .NET features. Lack of widespread use &
developers that are integrating other consistent

hard to find.” CSS frameworks.” documentation.”

“Sometimes we “We have
need the raw
power of a
standalone Visual
Studio app, or the
MS Office
integration of
SharePoint.”

“By the very high outgrown DNN for
Price of the DNN our needs. DNN is

Solutions (EVOQ) | becoming more and
would prefer more complex to
SharePoint.” work with and not

in a good way.”

“Problems /
“eCommerce.” concerns / difficulty
with localization.”

“Performance and
hosting cost.”

The most prevalentesponsesvere with regard to price, cliemequest / stipulation, doubts about
commitment to open source / community, complexity, and difficulty with localization strategies.

201310-24 ¢ DNN/ DotNetNukeState of the CMS Survep13
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Competitive Platforms to DNN / DotNetNuke
Q: When you do not choose or recommend DNN / DotNetNuke, what is the most

common choice for your projects?
TIP: We understand that people sometimes use or recommend other apps and platforms.

When you do, what is the next most common choice for you? @
;OO. @ s
1.0% s008 1.0%
1.4% 1.0%
NOP Commerce @ Magento Umbraco p7o0 Big Commerce
_— A0
2.7% - No answer

Adobe /
7.5%

Joomla

A

13.6%
Custom
Coded

%" \y 0°/o ‘
m’
1.0% Ektron
Weebly 13.3% 1.4%
39.8 %
Orchard
SharePoint WordPress

7.5% Other

Note that 7.5%0f respondents are displayed és2 i K BhiNXetof responses is cprised of platforms
or solutionsthat werelisted less than three times each and therefore reside beneath the margin of error

for this report.

ForthepiN1J2 4 Sa 2 7F (KN&E RSRI2 NISH v HadaKiSay NiavaSeriptior
other hand caling onto any base framework (e.g., .NET, PHP).
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Q: How is your alternative platform best used?

TIP: How do you most often use or recommend the alternative platform be used now (as
opposed to how you might have used it in the past and discounting how you might use it

in the future)?
7.6% 4.5%

8.1% = Blogs
2 7% = [ntranets
\ m N/A
Other

m Primary Public Websites
m Secondary Public Websites
m Web Development Platform

m No answer
3.9%

Q: When you think of this other platform, wha

TIP: In your opinion, what uses spring to mind first when you think about this alternative
platform that you use or recommend?

- 6% 5'70/; o0, = Intranet
: £ 70 = e-Commerce
Enterprise Public Site
6.2% = Media Delivery
el 2 .0% = N/A

/ » Nothing in Particular
4.49

m Other
m Personal / Micro Business Site
4.9%
4.5%

m Small Business / Brochure Site
m Web Application Development Platform
m No answer

201310-24 ¢ DNN/ DotNetNukeState of the CMS Survep13
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Q: What is your favorite attribute or feature of your alternative platform?
TIP: Tell us very briefly about your favorite (one) thing. There is no wrong answer.

The following are representative composite samples from the data set, corrected for grammar and

redactedfor personally identifiable information.

“Fully fledged
ecommerce
platform.”

“Speed, simplicity,
and support.”

“Less overhead for

“Great for SEO.” ”
the user ....

“Open source and
tons of freely
available plugins to
not only use but
learn from.”

“Speed. Due to the
nature of DNN, it
just doesn't
perform as fast ....”

The most prevalent responses were with regareése / simplicity, viability as an eCommeptatform,
good / better community resources, less complexity / easier for site owners to use and maintain, and

better for SEO

201310-24 ¢ DNN / DotNetNukétate of the CMS Survepl3

“Forum software
and variety of
community
assistance.”

“Web 2.0 and easy
upgrades.”

“Skins on DNN are
often crappy.
Themes in
WordPress are
often awesome.”

15



US 877.604.3837 1 EU +44 (0)20 7193 48521 AU +61 2 8011 3493
Sales@PowerDNN.com
1001 N. Fort Crook #145 Bellevue, NE 68005

Loyalty and Satisfaction

Q: If you could choose only one platform to use or recommend every time for every
projectd and the choice was yours to make without regard to price or other
restrictionsd what platform would you choose?

TIP: This is our version of the fAdesert i sl an q
on an island with a computer and only one possible platform to use without regard to
anything else, what would you choose?

1.0%

17.5%

1.5% A
I—"

1.0%
1.7%

= Adobe

= DNN / DotNetNuke
Drupal
Joomla

m SharePoint

= WordPress

m Other

Note thatlt ®p:z 2F NBALRYRSYy(a | NBof réspoasediscéntpisedlofs a2 (0 KS NID¢
platforms or solutions that were listed less than three times each and therefore reside bemeath t
margin of error for this report.

201310-24 ¢ DNN/ DotNetNukeState of the CMS Survep13
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Q: What is the main reason that you selected
The following are representative composite samples from the data set, corrected for grammar and

redacted for personally identifiablefiormation.

“Wordpress
because
WordPress is the
island with an open
bar and the
bartenders answer
posts.”

“Wordpress
because I've found
the WordPress
community to come
much closer to
fulfilling the
promise that open
source holds.”

“DNN because we
love working with
it. Can provide
clients with
everything they
need or want.”

“nopCommerce
because if we had
to choose a
specialization, it
would be
eCommerce sites
vs. non-eCommerce
sites. Less
competition, better
return.”

201310-24 ¢ DNN / DotNetNukétate of the CMS Survepl3

“DNN because we
have history and an
in-depth
understanding of
it.”
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