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Overview 
Why This Report, and Why Now? 

DNN / DotNetNuke has proceeded through a significant metamorphosis since its inception ten years 

ago.  This series of transformations continues.  Some of these changes are the normal kinds of iterative 

developments in features and functionality native to software product development as it matures and 

the state of technology advances.  Other changes are to markets served by the product, the business 

structure of the company producing the product, and the dramatic transition from a full open-source 

platform to a hybrid open-source/paid software model, and now, most recently, to an open-

source/paid-software/installed/service model. 

Throughout all of this, each of us in the community have collected anecdotes and personal opinions 

regarding the impacts of these cƘŀƴƎŜǎΦ  .ǳǘ άŀƴŜŎŘƻǘŀƭ ŜǾƛŘŜƴŎŜέ ƛǎ ŀƴ ƻȄȅƳƻǊƻƴΣ ŦƻŎǳǎ ƎǊƻǳǇǎ ŀǊŜ ǘƻƻ 

narrow, and forum and social media posts are either squelched by marketing and media teams or 

enflamed by the virtual distances and anonymity of internet avatars and user names.  In short, they are 

not data.  

So we set out to collect real data.  

To the best of our knowledge, no survey of this kind has been attempted beforeτnot just within the 

DNN / DotNetNuke community, but in the broader market for Content Management Systems (CMS).  

We think that this is reason enough to attempt it.   

CǳǊǘƘŜǊΣ ǿŜ ǘƘƛƴƪ ǘƘŀǘ ƛǘ ǿƛƭƭ ōŜ ǾŀƭǳŀōƭŜ ǘƻ ŘƛǎŎŜǊƴ ƴƻǘ άǿƘŀǘέ Ƙŀǎ ŎƘŀƴƎŜŘτthat information is easily 

obtained through a listing of release notesτbut how the changes are impacting the community of 

people who work with the product and own the sites themselves. 

Since this appears to be something new, that very newness shapes this first survey and report.  It is a 

yardstickτtelling us where we are now.  Since DNN / DotNetNuke (and now EVOQ) has been very 

recently rebranded, segregated, and further divided into additional niches, now seems the perfect time 

to set the measurement so that future efforts can compare to something before the full impacts of 

these recent major changes sink in.  

Open Source Report Availability 
This report represents a significant effort for our team.  This document and all of its contents remain 

copyright PowerDNN and AppZone.  However we think that the information and recommendations will 

benefit the community as a whole and warrant comment and discussion.  Permission is hereby granted 

to cite, quote, distribute, and / or utilize the images and unaltered data contained herein, as elements or 

in their entirety, internally or externally, if and only if proper attribution is given as follows: 

ά5bb κ 5ƻǘbŜǘbǳƪŜ {ǘŀǘŜ ƻŦ ǘƘŜ /a{ wŜǇƻǊǘ нлмоΦ  5ŀǘŀ ŀƴŘκƻǊ LƳŀƎŜǎ ŎƻǇȅǊƛƎƘǘ ŀƴŘ ŎƻǳǊǘŜǎȅ ƻŦ 

tƻǿŜǊ5bbΦŎƻƳ ŀƴŘ !ǇǇ½ƻƴŜΦŎƻƳΣ ŀƭƭ ǊƛƎƘǘǎ ǊŜǎŜǊǾŜŘΦ  /ƻƳǇƭŜǘŜ ǊŜǇƻǊǘ ŀǾŀƛƭŀōƭŜ ǳǇƻƴ ǊŜǉǳŜǎǘΦέ 
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Methodology 
We constructed a survey based upon classic user data 

collection techniques.  The survey was intentionally 

limited in scope to increase participation and to provide 

data that might produce actionable results.  Significant 

emphasis was given to the current scope of the 

marketplace, the penetration of the product into the 

community, and, most importantly, the satisfaction of 

the community with the product as a whole.   

Every product or service has holes and failings.  This is 

assumed to be axiomatic.  So great effort was attempted 

to avoid leading questions or to incite particular 

responses or feelings toward any perceived asset or 

debit.  Rather, it was intentionally designed to be general 

and broad, to measure the overall satisfaction with the 

product, and to allow the community to offer any praise, 

suggeǎǘƛƻƴΣ ƻǊ ŎƻƳǇƭŀƛƴǘ ǾƻƭǳƴǘŀǊƛƭȅ ōȅ ŀǾƻƛŘƛƴƎ άŀǎƪƛƴƎέ 

for the input, but giving an opportunity to do so at the 

same time.  

This is not an easy trick.   

But we believe that the results show some successes.  We tip our hat to Fredrick Reichheld of Harvard, 

whose ground-ōǊŜŀƪƛƴƎ ǊŜǎŜŀǊŎƘ ƻƴ ǘƘŜ ŎƻƴŎŜǇǘǎ ƻŦ ŎǳǎǘƻƳŜǊ ƭƻȅŀƭǘȅ ŀƴŘ άƎƻƻd-profits vs. bad-ǇǊƻŦƛǘǎέ 

guided our methodology.  

Survey Platform 
Even though DNN / DotNetNuke has an available survey component, the act of using it might have 

skewed the results as well.  We therefore chose to use a perceived neutral survey platformτGoogle 

Survey.  The survey was delivered in neutral colors not affiliated with any major hosting or CMS platform 

in standard san-serif fonts with limited styles. 

In the Recommendations section of this report we suggest potential additions and changes for future 

versions of this survey and report.  
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The Data Set 
A survey was created and offered to the entire DNN / 

DotNetNuke community.  Respondents were promised 

anonymity and our commitment to this remains.  

However, respondents were given the option of 

requesting the full report once it was completed.     

PowerDNN currently hosts a large percentage of the 

DNN / DotNetNuke sites in use today, but we 

considered that polling only within our immediate 

customer base might inject a bias into the results.  As 

such, we ensured a fairer sample distribution by the 

following:  

¶ Industry partners with large community email 
distribution bases were contacted and asked to 
participate.  These external partners combined 
to distribute >50k invitations to the survey in their normal newsletter/email campaigns.  

¶ Invitation posts were made in DNN / DotNetNuke user groups covering more than a dozen 
geographic regions in six languages.  The survey was in English only, but the invitations and basic 
instructions were in native tongues.  

¶ Invitation posts were made in several industry forums, including those of several iNET Interactive 
properties (e.g., WebHostingTalk, WHIR). 

¶ We had collected a set of approximately 8k unique contact email addresses at Microsoft and 
ASP.NET user events and conferences.  Email invitations were sent to these lists. 

¶ Social Media invitation posts (e.g., Facebook, LinkedIn, Twitter) were broadcast out to the 
community in the normal fashion. 

 

All of the above were allowed to run independently for two full weeks and accounted for ~52% of 

responses in our sample set (M=309) prior to any internal outreach efforts.   

Subsequent to that two-week period, we emailed an invitation to our internal list of customers.  

PowerDNN hosts a significant percentage of the DNN / DotNetNuke sites live today (est. ~27%).  

Approximately 5.4k of those customers have opted in to receiving emails from PowerDNN that are 

unrelated to the function of their account.  Email survey invitations were sent and the data was 

collected from all sources for another two weeks.  

The total set of emails had an average open rate of approximately 8%.  Third-party posts ended up being 

a smaller portion of the total number of valid results receivedΣ ǎǳƎƎŜǎǘƛƴƎ ŀƴ άƻǇŜƴ ǘƻ ŎƻƳǇƭŜǘƛƻƴέ 

conversion rate of ~12.5% (~0.75% of the total). 
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Data Statistics 

Total number of valid survey responses received: M=595 

Total survey questions: 20 

Total number of potential data points: 11,900 

Total number of actual data points: 11,778 (122 questions not answered) = 98.97% 

Survey confidence level: 95% 

Margin of error: +/- 4% 

The Results 
The following is a complete set of raw, top-level answers and limited analysis.  Results are grouped by 

type and questions were designed for confirming responses throughout.  As such, the results are not 

listed in the same order as they appeared on the survey.  

In addition, the results of certain questions have been combined since they were either confirming 

questions or supplemental questions designed to go together.  For example, responses identifying 

competitive platforms have been combined with the results of self-ŘŜŦƛƴƛǘƛƻƴǎ ƻŦ άƻǘƘŜǊέ ǘƻ ȅƛŜƭŘ ƻƴŜ 

homogenous result of value and to remove question bias. 

Additional analysis and insights can be obtained through comparative data-mining within the raw data 

set which may yield additional information going forward. 

Demographics ï Who Answered the Survey? 

Q: How are you related to the use or production of DNN / DotNetNuke projects / 

websites? * 

TIP: We all wear lots of hats these day and do lots of different things, but pick the one 

item that best describes what you do related to the use, function, or development of DNN 

/ DotNetNuke sites of all kinds.   

 

* Note: ¢Ƙƛǎ ǿŀǎ ǘƘŜ ƻƴƭȅ άǊŜǉǳƛǊŜŘέ ǉǳŜǎǘƛƻƴΦ  wŜǎǇƻƴŘŜƴǘǎ ƘŀŘ ǘƘŜ ƻǇǘƛƻƴ ƻŦ ǎƪƛǇǇƛƴƎ ŀƴȅ ƻǊ ŀƭƭ ƻǘƘŜǊ 

questions.  Given this, the data point response rate of 98.97% was very high. 
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Q: How are you involved in the decision to use a specific platform for a project? 

TIP: Some people choose a project, others have projects foisted upon them.  What is 

your part in the process to choose a development platform most of the time? 

 

Q: What is the average size of the projects you and / or your team work on? 

TIP: Whether you have one site or many, or work on / consult on one project or many, 

please still answer this question with your best guess.  Think about the size of the 

project overall, from concept and design through production and implementation.  Even 

though the answers are denominated in US dollars, we understand that many of you are 

overseas and that currencies fluctuate.  For the sake of this survey, we are looking for 

general ideas so treat US Dollars, Euros, UK Pounds, and AU Dollars as equal to make it 

as easy as possible. 

 

24.4%

23.4%

19.8%

13.2%

8.4%

5.6%
5.2%

Less Than $2000

$2000 - $5000

$5000 - $10,000

$10,000 - $25,000

$25,000 - $50,000

$50,000 - $100,000

Over $100,000
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Q: How many total projects do you and / or your team work on per year across all 

platforms? 

TIP: This should include new sites and large refurbishments, but not simple site 

maintenance.  It should also include projects utilizing all platforms (not just DNN / 

DotNetNuke).  

 

Marketplace Use of DNN / DotNetNuke 

Q: How do you use DNN / DotNetNuke? 

TIP: How do you most often use the DNN / DotNetNuke platform now (as opposed to how 

you might have used it in the past and discounting how you might use it in the future)? 

 

Of special note is that there is a surprisingly strong bias to not use DNN / DotNetNuke as a blog 

platform.  Only one respondent (0.2%) indicated that this was a primary utilization of the product.  

8.6%

20.7%

14.1%

18.3%

13.9%

18.7%

5.7%

1 project

2 to 3 projects

3 to 5 projects

6 to 10 projects

10 to 20 projects

More than 20 projects

Prefer not to answer

0.2% 6.2% 2.0%
1.8%

72.6%

2.7%

14.5%

Blogs (sliver 0.2%)

Intranets

N/A (incl. no answer)

Other

Primary Pulbic Websites

Secondary Public Websites

Web Deveopment Platform
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Q: As a percentage, how many of these (your) projects are on the DNN / DotNetNuke 

platform?  

 

Of special note is that zero respondents (0.0%) indicated that DNN / DotNetNuke was utilized more than 

90% of the time.  

Marketplace Perception of DNN / DotNetNuke  

Q: When you think of DNN / DotNetNuke, what marketplace ñsweet spotò comes to mind 

first? 

TIP: When making the choice about what platform to use for a project, what kind of 

projects are a ñno-brainerò to use DNN / DotNetNuke (select the best answer)? 

 

Once again, there is strong resistance to using / considering DNN / DotNetNuke as a blog platform.  Only 

ƻƴŜ ǊŜǎǇƻƴŘŜƴǘ όлΦн҈ύ ŎƻƴǎƛŘŜǊŜŘ ōƭƻƎ ŀǎ ŀ άǎǿŜŜǘ ǎǇƻǘέ ŦƻǊ ǘƘŜ ǇƭŀǘŦƻǊƳΦ 

  

43.0%

7.1%7.4%

12.8%

26.7%

0.0%3.0%

0 to 10%
10 to 25%
25 to 50%
50 to 75%
75 to 90%
90 to 100% (zero respondents - 0.0%)
No answer

0.2%
6.4%

6.4%

18.5%

5.0%9.9%

1.3%4.7%

27.2%

19.3%

1.0% Blog

Company Intranet

e-Commerce

Enterprise Public Site

Media Delivery

Nothing in Particular

Other

Personal / Micro Business Site

Small Busienss / Brochure Site

Web Application Development Platform

No answer
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Q: What is your favorite attribute or feature of DNN / DotNetNuke? 

TIP: Tell us very briefly about your favorite (one) thing.  There is no wrong answer. 

The following are representative composite samples from the data set, corrected for grammar and 

redacted for personally identifiable information.  

   

 

 
 

 
 

 
 

The most prevalent responses were with regard to Microsoft / .NET platform, module availability, 

security / user roles, and personal experience / familiarity with the product. 

Q: How important is DNN / DotNetNuke to you and / or your business? 

TIP: This is a tough question, but give it a try.  To the best of your ability, tell us 

specifically how important the DNN / DotNetNuke platform is to your business right now 

as a whole? 

 

45.9%

19.2%

20.7%

7.4%

3.0%2.0%1.8%

Very Important

Important

Moderately Important

Not Very Important

Not Important

I Do No Know How to Answer

No Answer
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Q: What makes you or your organization sometimes chooses NOT to use or 

recommend DNN / DotNetNuke? 

TIP: In a short paragraph or a simple listing of words, tell us why you and / or your 

company sometimes choose to NOT use DNN / DotNetNuke.  If you cannot think of 

anything or if specific reasons seem inapplicable to your experience, just say ñnothingò 

as your answer. 

The following are representative composite samples from the data set, corrected for grammar and 

redacted for personally identifiable information. 

   

 

 
 

 
 

 

 

The most prevalent responses were with regard to price, client request / stipulation, doubts about 

commitment to open source / community, complexity, and difficulty with localization strategies. 
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Competitive Platforms to DNN / DotNetNuke 

Q: When you do not choose or recommend DNN / DotNetNuke, what is the most 

common choice for your projects? 

TIP: We understand that people sometimes use or recommend other apps and platforms.  

When you do, what is the next most common choice for you? 

 

Note that 7.5% of respondents are displayed as άƻǘƘŜǊΦέ  This set of responses is comprised of platforms 

or solutions that were listed less than three times each and therefore reside beneath the margin of error 

for this report.  

For the puǊǇƻǎŜǎ ƻŦ ǘƘƛǎ ǊŜǇƻǊǘΣ ά/ǳǎǘƻƳ /ƻŘŜŘέ ƳŜŀƴǎ ǘƘŜ ǿǊƛǘƛƴƎ of HTML, J-query, JavaScript, or 

other hand coding onto any base framework (e.g., .NET, PHP).  
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Q: How is your alternative platform best used? 

TIP: How do you most often use or recommend the alternative platform be used now (as 

opposed to how you might have used it in the past and discounting how you might use it 

in the future)? 

 

Q: When you think of this other platform, what ñsweet spotò comes to mind first? 

TIP: In your opinion, what uses spring to mind first when you think about this alternative 

platform that you use or recommend? 

 

  

4.5%

7.9%

34.6%

3.9%

30.8%

2.7%

8.1%
7.6%

Blogs

Intranets

N/A

Other

Primary Public Websites

Secondary Public Websites

Web Development Platform

No answer

4.9%
5.7%

6.2%

6.2%
2.0%

32.3%

4.5%

4.9%

4.4%

12.6%

7.6%

8.7% Blog

Intranet

e-Commerce

Enterprise Public Site

Media Delivery

N/A

Nothing in Particular

Other

Personal / Micro Business Site

Small Business / Brochure Site

Web Application Development Platform

No answer
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Q: What is your favorite attribute or feature of your alternative platform? 

TIP: Tell us very briefly about your favorite (one) thing.  There is no wrong answer. 

The following are representative composite samples from the data set, corrected for grammar and 

redacted for personally identifiable information. 

   

 
  

   
 

The most prevalent responses were with regard to ease / simplicity, viability as an eCommerce platform, 

good / better community resources, less complexity / easier for site owners to use and maintain, and 

better for SEO. 
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Loyalty and Satisfaction  

Q: If you could choose only one platform to use or recommend every time for every 

projectðand the choice was yours to make without regard to price or other 

restrictionsðwhat platform would you choose? 

TIP: This is our version of the ñdesert islandò question.  If you were going to be trapped 

on an island with a computer and only one possible platform to use without regard to 

anything else, what would you choose? 

 

Note that 1тΦр҈ ƻŦ ǊŜǎǇƻƴŘŜƴǘǎ ŀǊŜ ŘƛǎǇƭŀȅŜŘ ŀǎ άƻǘƘŜǊΦέ  ¢Ƙƛǎ ǎet of responses is comprised of 

platforms or solutions that were listed less than three times each and therefore reside beneath the 

margin of error for this report.  
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69.9%1.7%
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1.5% 7.4%
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Drupal
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Q: What is the main reason that you selected your ñdesert islandò platform above? 
The following are representative composite samples from the data set, corrected for grammar and 

redacted for personally identifiable information.  

 
 

 

 

  

   

 

  




























